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What Are Brand 
Guidelines?
Brand Guidelines are clear and defined rules that communicate how your brand should be represented to 
the world. 

You know how it goes; consistency is key. 

The number one rule to a successful brand is consistency. In this guide, you can expect to find all the tools 
and knowledge you need to help your business. Brand identity is comprised of several elements - it goes 
well beyond a logo or an icon. It’s in the feeling when you see harmoniously constructed colours, imagery, 
and fonts. 

Refer to this document every time you create something new for your business, whether this is a website 
or a new product launch. Following these guidelines will ensure the logo and branding collateral are used 
in a way that upholds aesthetic standards and keeps your brand looking professional and consistent.

Now let’s create an effective brand guideline of your own!

HOW TO USE THIS GUIDE
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Brand 
Values01.
What do you value? What does your brand stand for? These are the 
questions you should be asking yourself to shape the direction of 
your branding. 

Brand values are critical to every brand guideline. They are the core 
set of guiding principles that shape every aspect of a business - brand 
values play a significant role in building deep connections that turn 
one-time customers into loyal customers.

Brand values give meaning to the existence and actions of a brand 
and, therefore, can determine your brand’s identity, message and 
personality.
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“Your trusted 
maintenance partner”

Trusted, Specialised & Kiwi Owned 
and Operated
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02.Mood
Board
Moodboards are digital or physical collages that arrange 
curated images, materials and other design elements into a 
representative composition that focuses on what matters. 

An excellent mood board has a balance of unity and variety. 
Moodboards are more than selecting images. They should 
express specific feelings and attributes of your business. 

We’ll start the mood board as a point of inspiration and refer 
back to it throughout the process of this brand guideline.
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03.
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03. Colour
Palette
This colour palette is a combination of colours that the 
designs will use when designing all aspects of your brand. 
Colour palettes form the visual foundation of your brand. 
They help maintain the critical ideal; consistency.

The Primary Palette will be used in every aspect of 
marketing communication. 
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04.
Dark Blue # 2E4354 Grey #cfd4d7 Black #000000Light Blue # 7E929E

White #ffffff
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04. Primary 
Logo
The primary logo will be used most frequently. This 
ensures the logo and brand are used consistently across 
all communications.

In general, this is a strategic brand tool that holds the 
power to be easily recognisable to the public.
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Your primary logo is your main identifier and is often in a landscape format. A landscape format is ideal for website banners and on the front 
of business cards. 
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The Primary Logo is designed to be used with our primary and secondary colour palettes. This allows the logo and brand to be flexible in 
their usage. 
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Occasionally, the logo needs to be printed on an item where 
colour reproduction isn’t available or possible. You can then use 
the logo’s black and white versions. 

Note that black and white logos are never used on websites, 
videos, or for other digital purposes.
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05. Secondary 
Logos
The secondary logo can be used as an alternative option when 
the primary logo isn’t preferred due to space, orientation, or 
personal preference. 

Your secondary logo goes hand in hand with your primary 
logo. 

It is often a more simplified and abstract variation of the 
primary logo. This optimises it to be used in smaller spaces 
that your primary simply would not fit. Primary & secondary 
logos are usually interchangeable and can be used wherever 
you see fit.
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06.
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06. Icono-
graphy
Icons are great to use on social media, brand collateral and 
your website. These icons serve as an extension of your pri-
mary and secondary logos, giving you additional options 
and flexibility while maintaining a cohesive brand presence. 
It is a more minor, simplified variation of your logo that is 
optimised for smaller places. Essentially, it’s a subtle way of 
displaying your branding that isn’t bold and aggressive.
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This Icon can be used on signage, 
marketing material, social icons, ads, 
videos etc.
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These elements can be used in brand colours or 
reversed in white as needed.
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07. Typo-
graphy
Typography is vital in setting your brand apart from 
competitors and creating a full-circle branded presence.

There are two primary purposes of typography; to promote 
legibility and to communicate messaging and tone.

The correct fonts must be used across your branding to 
maintain consistency.

Furthermore, using them in a valid format is imperative to 
stay consistent with good design rules.
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Headings
SUB-HEADINGS
Body
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat.  
 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui officia 
deserunt mollit anim id est laborum.

Karla 
FJALLA ONE
Karla 
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat.  
 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 
nulla pariatur. Excepteur sint occaecat 
cupidatat non proident, sunt in culpa qui officia 
deserunt mollit anim id est laborum.

STAGE TWO
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Photography 
Suggestions08.
Here are some imagery that will be used for inspiration 
throughout social media and website applications. 

Photography communicates a fact and leaves the viewer 
touched having seen it. In a word, it should be effective and 
relatable to the viewer’s personal experiences.
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Photography 
Suggestions
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Brand
Application09.
Brand application is the rollout of a brand on various 
marketing materials and customer touchpoints. 

Letting the consumer get to know the organisation 
is significant, so interacting with customers through 
consistent brand voice and aesthetics is a step in the 
right direction. Any great business wants its brand to feel 
dependable - making brand application necessary.
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Brand
Application

Vehicle Application
If your business relies heavily on mobile transport, branding vehicles is a great way to showcase your branding. Who doesn’t love access to 
solid branding on the go?

Vehicle branding means you can display a strong brand identity, image, and personality.
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Uniform
Branded uniforms are an extension of a business’s culture and brand. Uniforms provide an instant and cohesive business identity to give 
customers confidence in your goods or services.

Furthermore, uniforms can unify a team and offer employees a sense of pride in their work.
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Signage
This is usually the first 
visual aspect a customer 
sees when they approach a 
business. It should be visually 
appealing and communicate 
information.

Building signals allow visitors 
and customers to find a 
company efficiently, which 
lessens the likelihood of 
customers getting lost. 
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